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OUR CORE
—ETHOS

“Bold in Vision. Uncompromising in Quality.
Rooted in Culture. Built for the Future.”

“We move fast, think bold and build responsibly—
‘with our consumer at the heart and quality in every drop.










PREMIUM STRONG BEER

Browad with s row ncion Briey Mt
Made win Cascade tops
Grispy,zosty ond Refeshing
Avaicbie i int,Cans and Botes
Boer style Loger




AIR MILD BEER
ABV: 4.5%
Colour :Pale Gold

Bremeawith 2 Row Barey it
Mode with Cascade & Sact Hops
Smooth, Quenching and saionced
Avaiobi inPints an Cane.

Boor sty Lager



HOUSE OF THE DRAGON:
FIRE EDITION

ABV:5.5% Colour:Deep Amber
Brevied with Roasted Borley Malt

Made with Magnum Hops

Bold, Vibrant and Satisfying

Avollable n Cans

Beer tyle:Lager

Only Indian Beer Company
to successfully launch
in collaboration with

HOUSE f DRAGON
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'Volume split - by pack type'’ Volume split - by beer type/




/@ FY2025: A LANDMARK YEAR OF EXPANSION AND DIVERS|
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Key GrowthInsights

UK susngthon Tl rssonc Chancigon & Himachal Pradesh- tabetoDecining Tands:
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MEDUSA THROUGH THE YEARS







Beer Packaging:
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Off-Trade channel

On-Trade channel
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PROCUREMENT AND
—SOPPLY CHAIN

Expanding Capacity & Infrastructure s

ipyertogFrom bR prerd tmmiied Reinforcing Quality and Compliance
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FINANCLAL PERFORMANCE










Sales Automation- Salesforce’
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HUMAN RESOURCE MANAGEMENT
~SYsTEM - 2110 Hres.







boerinindia.

wWith 5.5% ABV,




al Growth Events andfootfall coverage
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Recognizing the Importance of strong PR n bulding brand credibilty, we onboarded One Source as our offcial
PRagency.

This strategic partnership has played a key role in strengthening Medusa's positioning and establishing its
ice n the serious business landscape.
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) the ight buzz wher it matters the most.






“AtMedusa, our biggestinvestment s in people.”

Bullding Workforce Strength:

Advancing Diversity and inclusion:

Institutionalizing Policies and practices

Training, Career Development and internships

Leveraging Technology inHR

‘Culture and Employee Engagement:
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" ACompany Is What The Team Is *
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rnal Auditors

h Chand & Co.

Statutory Auditors
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20, Thied Floor, Surcima Vinar, Delhi-110092 JDKD Corporate Park, 2nd Floor A-23,Mathura Road, Mohan
Cooperative Industrial Estate, Dahi-110044

Wobsito: www.medusabser.com | www.medusaboverages.com

Wobsite: ww.medusabser.com | www.medusabeverages com
TolNot+91-1-40544404

TelNo:+91-1-40544404 | Emai
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E-mail IDfor Investor Correspondence.

Corporate dentification Number (CIN) " u37200D1207PTCals254

B

investor relations @medusaboverages.com
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'ANNEXURE TO THE INDEPENDENT AUDITOR'S REPORT
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'ANNEXURE TO THEINDEPENDENT AUDITOR'S REPORT
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Standotons statementofpoft & Lossfor the

standalons:
Vo enddaron 2025
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THANK YOU

X info@medusabeverages.com

@ www.medusabeverages.com

© medusaindia



